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lll. Presentacion para su consideracion y, en su caso
aprobacion, de la propuesta de reasignacion de los
rubros “agencia de diseno y publicidad” y “agencia

digital y de redes” del Plan Anual de Trabajo 2019, para
una Campana Digital para incrementar la ocupacion
hotelera en diciembre 2019, enero y febrero 2020.




Juntos transformemos

Yucatan

GOBMERND ESTATAL 2018 - 2004

SEFOTUR

PLAN DE TRABAJO FIPROTUY 2019 (MODIFICADO)
(AUTORIZADO EN SESION DE COMITE TECNICO EL 17/0CT/2019)
EJERCICIO AL 31DE OCTUBRE DE 2019

MONTO DE

INVERSION
(en pesos)

COMPROMETIDO
(AUT. LICITACION
SFT-L1-2019 Y 12
SESION EXT. DE
COMITE TEC.
01/ABR/2019)

MONTO POR
COMPROMETER O
DISPONIBLE

PAGADO

SALDO POR EJERCER

Campafia de Promocién y Publicidad de Yucatdn

Cooperativos con socios estratégicos
comerciales

Acciones de Marketing BTL

Ouena@w

yucatan travel

10,949,349.00

10,860,000.00

RESCISION DE
I CONTRATO

RESCISION DE
CONTRATO

3,000,000.00
$ 26,949,349.00

18,304,500.00

S 89,349
I 0.00
S 510,000
S 510,000
.S 1,500,000
.$ 1,500,000
.$ 1,500,000
S 35,500
$ 3,000,000
$ 8,644,849

$ 432,300

$ 10,949,349

3,000,000
$ 26,517,049
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YUCATAN

AGENCIAS DIGITAL Y DISENO GRAFICO 2019

Redes Sociales, contenido digital, Community management, calor de
conversacion, b|g data. = 1.5 MDP

Disefo grafico y contenido = 1.5 MDP

=15+ 15=3MDP

Propuesta:

Incrementar el flujo de reservaciones para invierno
Campana Digital (Online y Pantallas) para Diciembre, Enero y Febrero

Internacional 70% + Nacional 30%
Call to action ~ % > OTA o landing
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as PAUTAEN
= MEDIOS
DIGITALES

> Search(Google)
> FBelG(Social

media)

> Youtube True View
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> Display (Banner tradicional)
¥ 3 .
ow A4 B 1113 eoe [ Door Security - How to Make © % +

' e A L T EI m - - c & techtimes.com/articles/245395/20190918/door-security-—how-to-make-your-doors-less-prone-to-break-ins.htm aQ %« 6 o H

i Aplicaciones @ Testigos & SPOTI [fJ Hemamientadesu.. @ hitps://aeropostal..

EXPANSION

HTIMES 71EcH SCENCE HEALTH  CULTURE  FEATURES
Pabla Fulgueira. l‘ 5 |

og
Joy-Cons'

| APPS/SOFTWARE
'Perfectly Real' Manipulated Videos Are

e Just 6 Months Away, Says Deepfake
Yucatan . Pionear
maravilloso

i0S 13's Must-Try Features: Low Data
Mode, Optimized Battery Charging, And

More
; Brain fried from PHONES/TABLETS/MOBILE TECH
i hotel deals? r Huawei Is Prepared To Add Google

Services To Mate 30 'Over One Night'
Once Ban Ends

Try us!

B HotelsCombined
MASSOBRE:  witiceos  wUIMAN It is easy to think glass as fragile and other materials like woods being stronger. Although it Is true and also, many
- homes and offices can simply not have metallic doors, glass presents a different kind of security. Choosing the right
o0 Cookie Pobcy type of glass for your doors can help you a great deal,

Tempered glass door panels and also laminated glass ones specialize in their own take on security. These are first of
all much stronger than many people give them credit for. Proper glass types can be even stronger than some woods
when you buy them from the right suppliers.
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SEGMENTACION DE MERCADOS

Republica Mexicana )
CDMX.MONTERREY . OAXACA . TUXTLA . LEON ,
GUADALAJARA . TIJUANA . VILLAHERMOSA . CANCUN
HERMOSILLO . CHIHUAHUA . QUERETARO . VERACRUZ
PUEBLA .ZACATECAS . AGUASCALIENTES . SLP

EEUU

HOUSTON, MIAMI, NUEVA YORK . WASHINGTON . DALLAS . SAN
DIEGO. LOS ANGELES . ORLANDO . LAUDERDALE . CHICAGO .
ATLANTA

EUROPA 5
REINO UNIDO . FRANCIA . ALEMANIA . ITALIA . ESPANA

CANADA
TORONTO . VANCOUVER. CALGARY. MONTREAL
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